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SIX-PART MINI-SERIES

Performing an In-
Depth Website 
Audit

01
How to Find 
Thousands of 
Keyword Ideas in 
Seconds

02
Understanding 
Backlinks and How 
to Build a Strong 
Backlink Profile

03



SIX-PART MINI-SERIES

Analyze Your 
Competitors’ 
Websites – Focus on 
What Matters Most

04
The Content 
Marketing Strategy 
That Works –
Analyzing Your 
Competitors’ 
Content

05
Track Your Website’s 
Rankings: Set 
Yourself Apart from 
The Pack

06



BONUS SESSION

REGISTER HERE

https://us06web.zoom.us/meeting/register/tZ0kcuGorT8tH9VZEPIVAOg6X9MT5BAzvj76


In Today’s 
Session, You 

Will:

• What Are Keywords
• Why is Keyword Research Important
• What are the Types of Keywords
• Identifying the Right Keywords
• Figuring Out Your Competitors Keywords
• Keyword Terminology
• Steps to Picking Keywords
• Available Tools
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What are 
Keywords?

A keyword is a word 
or phrase that people 
use when they’re 
searching for 
information on 
Google, Bing, Yahoo, 
or another search 
engine.







Why is Keyword 
Research Important?



What are 
Keywords?

Keyword research can tell 
you what terms people 
are actively searching for, 
the competitiveness of 
those keywords, and help 
guide your content 
marketing plan to increase 
organic search visibility, 
rankings, and traffic.
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The 4 Types 
of Search 

Intent

• Informational - The user is 
looking for the answer to a 
specific question

• Navigational - The user 
wants a specific page or site

• Commercial - The user 
wants to investigate brands 
or services

• Transactional - The user 
wants to complete an action



Informational Navigational Commercial Transactional

Gain general 
knowledge on a 

topic

Has an end 
destination in mind

Information on a 
future purchase Shows intent to buy

Ex. What is 
Invisalign Types of Invisalign Invisalign cost Get Invisalign

KEYWORD SEARCH INTENT



Identifying the Right 
Keywords?



Identifying the 
Right 
Keywords?

A good place to start is 
with a pain point. If you’re 
trying to design products 
or content that solves 
problems, you need to 
figure out what problems 
people are having and 
then identify keywords 
associated with those 
problem areas.



Figuring Out Your 
Competitors’ Keywords



Identifying the 
Right 
Keywords?

Your competitors’ 
keywords are one of your 
greatest assets. Using a 
tool like Ahrefs can help 
you find competitors that 
are targeting keywords 
you should be targeting.
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Keyword 
Terminology

• Keyword Difficulty - Estimates how hard it will 
be to rank in the top 10 for a given keyword

• Search Volume/Global Search Volume - The 
number of times a keyword is searched per 
month in your selected country

• Cost-Per-Click (CPC) - The average cost of a click 
on the paid search results for a given keyword

• Clicks - The average number of clicks that 
happen on the search results page

• CPS - Clicks Per Search - How many different 
search results get clicked when people search 
for the target keyword in the selected country
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6 Steps to 
Picking Your 
Keywords

Use CPS (Clicks Per 
Search) to determine if 
a keyword is worth 
targeting









6 Steps to 
Picking Your 
Keywords

Use the CPC (Cost per 
click) metric to 
determine if a keyword 
has commercial value









6 Steps to 
Picking Your 
Keywords

Look at the “Parent 
Topic” of your target 
keyword 









6 Steps to 
Picking Your 
Keywords

Check SERP volatility 
using the SERP (Search 
Engine Results Page) 
position history graph 





6 Steps to 
Picking Your 
Keywords

Analyze the top-ranking 
pages for your keyword 
- quickly assess the top-
ranking pages and 
understand why they 
are ranking where they 
are 









6 Steps to 
Picking Your 
Keywords

Find your keyword 
competitors using site 
explorer and click on 
keywords unique to 
competitors









Keyword Tools



ahrefs.com/webmaster-tools

OUR
OFFICIAL
EVENT 
SPONSOR

https://ahrefs.com/webmaster-tools


Keyword Everywhere

Chrome Extensions





Classify your keywords based on intent
Review the parent topic of keywords
View your clicks per search
Use competitors to find keyword gaps



Register for Next 
Workshop

Understanding Backlinks and How to Build a Strong Backlink Profile

https://us06web.zoom.us/webinar/register/8016485677063/WN_TAQdWqPORtuVYQr0GeHtLg


https://www.movingforwardsmallbusiness.com/on-demand-workshop-your-local-and-organic-seo-strategy-for-2022/


https://www.movingforwardsmallbusiness.com/profit-maximization-strategy-series-with-andrew-frazier/


Visit Moving 
Forward Small 
Business Resource 
Section

www.movingforwardsmallbusiness.com

Get Resource Guide

https://www.movingforwardsmallbusiness.com/wp-content/uploads/2021/12/The-Ultimate-List-Of-Market-Research-Tools.pdf


Want More Great Training, 
Resources and Networking 
Opportunities to Grow Your 

Business?

BECOME A MEMBER TODAY!

www.MovingForwardSmallBusiness.com

http://www.movingforwardsmallbusiness.com/
https://www.movingforwardsmallbusiness.com/membership-account/membership-pricing/



